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TABLE SPONSORSHIP FORM

We are pleased to extend to you the opportunity to sponsor a table again this year. Not

only is this a chance for you to support your faculty and graduate students of color, but it is
also an event that can facilitate your efforts to recruit undergraduate juniors and seniors of
color to your college. We encourage you to take advantage of this professional development
opportunity to invite prospective students to the conference to meet faculty and current
graduate students. We hope that you will invite as many students as possible to be seated at
your sponsored table.

Registrants must attend at least one workshop to attend the luncheon.

The sponsorship of a table includes a sign with the sponsor’s name and a listing in the
program booklet. Each table seats ten people. The sponsorship per table is $300.

Every faculty member or student who will be seated at your table must fill out a
conference registration form.

If your college or office would prefer to sponsor a table just for students, we can assign
students to your table from our waiting list.

A list of who will be seated at the table must be sent to Lisa Clapper via e-mail at
Irc139@outreach.psu.edu by Friday, January 29, 2010, to ensure an accurate count for the
conference luncheon.

Sponsor(s):

Table tent for luncheon table—e.g., College of Earth and Mineral Sciences

Contact name

Campus address

Campus telephone E-mail
We would like to sponsor table(s).

Payment can be made via IDCC to &CNI by Friday, December 18, 2009.

Please return the completed form to: Lisa Clapper, Conference Planner
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